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We would like to recognize the following organizations                               

that are part of Active Halton  

Full Circle Judo Club YMCA of Oakville  

Conservation Halton Ministry of Health Promotion 

Living Well Pilates  ParticipAction 

Conscious Weight Loss Our Kids Network 

Halton Multicultural Council Halton District School board 

Town of Oakville Halton Support Services 

While  You Wait Oakville Sports Council 

Food For Thought Canadian Diabetes Association 

Town of Milton City of Burlington 

Halton Region Health Department Just Play Sports Services 

Just Play Sports Services Write Communications 

Blast Fresh Food Box 

Hartmans Community Centre Baptist Community Homes 

Halton Health Care Services Town of Halton Hills 

Canadian Mental Health  Kicks For Kids Martial Arts 

Cedar Springs Health, Racquet and Sportsclub Body in Motion 

Burlington Cycling Committee Halton Multicultural Council 

8-80 Cities Wui Nui Outrigger 

Halton Hills Family Health Team Choices for Health 

Halton Health Care Services Burlington Sport Alliance 

Mississauga Halton Falls Prevention Initiative Burlington Gymnastics 

 Halton Diabetes Program 

We would like to thank the following  

organizations for their continued support over the past year  

A study from the Canadian Institute for Health 

 Information and the Public Health Agency of  

Canada also notes that some simple measures – at 
least in theory – like exercising more could avert a 
lot of weight gain. "Not surprisingly, this report 
shows that improving lifestyle  behaviours, such as 
healthy eating and physical activity, can have a             
significant impact on reducing the waistlines and 

 improving the health of Canadians," said Jeremy              
Veillard, vice president of research and analysis at 
CIHI. 
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The number of obese youth has tripled across the country in the 
past three decades, adding to the multi-billion dollar strain our 
collective weight is placing on the economy, according to recent 
study  Monday. Rates of obesity across the country doubled 
between 1981 and 2009 among men and women, and tripled 
for youth aged 12 to 17, according to a report by the Canadian 
Institute for Health Information and the Public Health Agency of 
Canada (PHAC). 

Strategic Directions 
 

Four strategic directions emerged from the analysis. The four directions are                             
interconnected and success in one area will be influenced by actions in another area.  
The directions are: 

 

Engage the Halton community to become the  natural place to play and be active. 

§ This will entail outreach and new collaborations with municipal partners, not for 
profits, for profits, and community residents. 

 

Facilitate knowledge exchange and education. 

§ Encourage two-way learning, skill building, and increased awareness of Active 
Halton. 

 

Enhance Active Haltonôs organizational resiliency and sustainability 

§ Address some of the following questions: Who is Active Halton and why would 
citizens, partners and funders want to be involved?   

 

Increase supportive environments through advocacy. 

§ Supportive environments are accessible, affordable and encourage citizen                              

mobilization.  Policy development provides the foundation for supportive                     

environments.  

Our Mission  

We connect, engage, and inspire the Halton community to be active.   

Our Vision  
Halton is the  natural place to play and be active  
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Actions Status 

§ Host an educational session  

            - Active Healthy Kids Canada 

            - Jumprope.com  

- completed 

§ new members recruited  - completed 

§ Position papers & Key messages - completed 

§ Active and Safe Routes to School - completed                       

(endorsement of program) 

§ Assessment of learning needs  - completed 

§ Social marketing campaign  - completed 

§ Strategic Planning for the future of Active Halton - completed 

§ Website additions - completed 

§ Promote Active Halton to get our message out.  
Increase brand awareness i.e. signature in                
e-mails of all Steering Committee Members  

- completed 

§ Members received relevant information to        

improve work (24 reports)  
- completed 

2010 ï2011 

Highlights from the 2011 Active Healthy Kids Canada 

Report Card on Physical Activity for Children and Youth 
 

Schoolôs out, are your children being physically active? 

§ The after-school period, from 3 to 6 p.m., is prime time for physical activity, yet many                      
Canadian children and youth are sitting idle indoors - only getting 14 minutes (out of a                    
possible 180 minutes) of moderate to vigorous-intensity physical activity. This means 92 per 
cent of the after-school time is spent in light or sedentary activities. 

§ The older children get, the less time they spend after school being physically active - children 
aged five to 12 spend more time playing outside after school than 13- to 17-year-olds.                 
Furthermore, boys are more likely than girls to engage in physical activity in the after-school 
period. 

§ Children aren’t being physically active in after-school programs. Seventy-two per cent of                       
Canadian parents report that their children don’t have access to a supervised after-school 
program that encourages physical activity. 

§ Children are missing out on free time outdoors during 3 to 6 p.m. Outdoor activity, once a key 
source of children’s after-school physical activity, is on the decline, due in part to parental 
concerns about supervision and safety. 

Source: A2011 Active Healthy Kids Canada Report Card 
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